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GAINING AN INSIGHT.

It’s all very well and good ticking the “social media box”. One of the most
useful parts of social media as a marketing tool is something that people
often overlook... the information generated behind the scenes.
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HOW T0: Social Media

Facebook has Insights; Youtube has
Statistics; and while Twitter is yet to launch

an official integrated data tool, there are some
external tools such as Twitalyzer which can
offer up some interesting information.

Users  See details

New likes? Lifetime likes?  Monthly active users?

38+ 1,098 1,622 4 123%

Active Users?
7 Daily active users [ Weekly active use

Interactions See details

Post views? Post feedback?

36,243 #170x 138 #s0%

aPage content feedback?

This information is free to all account holders, however
there are some slight drawbacks. Let’s begin with Facebook
Insights, as it is possibly the more developed of the
integrated social media tools we are discussing.

There are two options on the initial dashboard; by following
the “Users” tab we are presented with detailed breakdown
of the all important Like count for the page and a list of daily,
weekly and monthly user figures. We see the different ways
people have interacted with the page as well.
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There is also a useful demographics tool, assuming that
people use the correct information on their profile...

From the information displayed, we could assume that the strongest segment of page
users are English-speaking 18-24 year olds living in London. However, we must always
be wary, as this may not be the case. The core age group may be distributed all over
the country and similarly, the core audience in London may be completely female,

we don’t know.

Demographics
Gender and age’
Female 44% “ 0.36%
13-17 55+
Male 53% 1.3%
Countries? Towns/Cities? Language’
928 United Kingdom 150 London 725 English (UK)
51 United States 60 Manchester 305 English (US)
14 Australia 43 Birmingham 10 Spanish
9 Germany 38 Slough 7 French (France)
8 Indonesia 34 Warwick 6 English (Pirate)
7 Ireland 30 Maidenhead 5 German
6 Canada 28 Oxford 5 Indeonesian
6 France 23 Bristol 3 Spanish (Spain)
6 Mexico 22 Milton Keynes 2 Italian
4 Spain 20 Wolverhampton 2 Simplified Chinese (China)
4 New Zealand 18 Brighton 1 Dutch
3 Hong Kong 18 Newbury 1 Polish
3 Philippines 18 Sheffield 1 Portuguese (Brazil)
2 South Korea 14 Cheltenham 1 Slovenian
2 Costa Rica 13 Telford Less
2 South Africa Less
2 ltaly
2 Norway
1 United Arab Emirates
Less

So, while this information may be particularly useful for an online store running a discount
competition to target 18-24 year olds, we must always bear in mind that the data will
not stand up as well if we begin combining results, as tempting as that may be.
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In terms of interactions, we can

see the number of impressions 362430 13800
and percentage of feedback for
each post on the page, as well
as how people share the page S
with friends. We can use this
information over time to see

when people are more susceptible
to our Facebook posts and what

type of communications trigger T e A B
the most feedback.

Posted Impressions | Feedback

Sunday at 23143 780 0.38%
Sunday at 2051 1,000 2.4%
Sunday at 11:52 774 o%
15 October at 19:24. 749 0.13%
15 October at 09:46 631 0.16%
14 October at 18:49 878 3
14 October at 13:35 894 0.11%

14 October at 13:33 818 0.49%

How useful all this information is to us depends on what we want from our social media activities.
If we want to spread brand awareness through word-of-mouse, then knowing what content
encourages people to share our page with all their contacts, and what time they are more likely to
respond to these communications, is very helpful indeed.

Overall, while social media insight tools can be very useful we must always be mindful that, much
like Wikipedia, the information and content is user generated and not monitored, validated and
cleansed like a database that can be purchased from Market File or Neilson. Removed from the
social media environment the data is not reliable. However, as low cost tools for developing social
media presence and one to one communications with consumers, these free insights offer up
some worthwhile information.

In practice:

* You can compile a list of people who share a
page’s wall posts. Drive an increase in Likes
by launching a competition for people to
enter by sharing selected content from your
page with their Friends.

Discovery Inwhat context were the videos in this channel viewed? More info
3] Display as: @) Stacked chart () Line chart

Oct 18,20

. Use Informatlon to Identlfy ¥ Location of player when viewed Views % of total views

¥ m YouTube watch page 1,958 53.8 m—
peak interaction and viewing times (videos E:i:f..‘f‘l:‘l:’.‘."“’"‘”"““"“" T s e—
M YouTube channel page 497 13.7
on Youtube) to know when to upload
Download reports for thi
new content making posts and activity as g oot 24t

efficient as possible.
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